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Ensure your page is a business profile Make your Bio stand out

which allows you to Ensure you have a photo/logo
Add call to action buttons in your profile Capture your brand in 150 words or less
(such as book tickets) so that people clicking on your profile
Access data and insights into how your understand immediately what you do
organic content is working Add appropriate call to action — book
Launch and track paid for ad campaigns appointment, book tickets, reserve a
table etc

Start conversations with the people you follow - reply to
their stories, like & comment on their posts

Respond to all valuable comments on your posts,

any posts or stories you are mentioned in and any direct
messages you receive

Post to your Stories

Share other people’s posts that you find inspiring to your
stories, and tag them

Find new accounts to follow — ideally

influencers in your industry or target area — when
you follow someone new, look at the other
suggested accounts

Go live! And share to your stories - talk about
something you have done or discovered
recently, or share a recommendation for another
business, product or Instagram account you

follow

Post regularly to your feed; 3-4 times a week if

possible

Apps can be helpful to pre-plan and

Check your insights to see how your schedule your content posts in
posts are performing — do more of the advance; Later, planable, Crowdfire
posts which work best! Cn o
Record your insights for the month 'k‘ <& L)

and set goals for the month ahead to
ensure engagement is improving
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